A s the adjudicator of the Conference's Great Debate, I realised that we had experienced a completely flawed scenario! There were passionate speeches on both sides, arguing positions on whether the book is withering and or withered, but we failed to define our topic.
What is a book? Does a book have to be in a print format? Is a book still a book when it is in a digital format? Is a physical book with additional digital resources available still a book? These fundamental definitional issues were not addressed in the debate. Perhaps, from the perspective that the debate was a form of entertainment, it did not matter. However, the confusion in definition helped sway the audience towards declaring the book as dead, because of the increasing use of digital resources.
However, taking a serious view of the issues, as a profession we ought to be careful how we describe information resources in the future, so that there is no confusion about what we are discussing. Declaring that the book is dead will cause angst amongst readers who enjoy print books and authors who wonder how their thoughts can be made accessible to readers -not perhaps realizing that there are books, and there are other books. It will cause angst amongst publishers who contemplate publishing models and librarians who are challenged with questions about why libraries still need shelf space.
The Great Debate also failed to define the meaning of "dead" in relation to books. Although the debaters who won, and very handsomely I must add, claimed the "book is dead," the audience had physical books on their persons; were reading physical books in their hotel rooms; and, were buying physical books at Blackwell's Bookshop in Oxford. Hardly indicative that the book is dead! The book is not dead! The book is morphing into new formats, which will increase access to some content for some people. Sometimes the older print will be preferred; sometimes a digitally-enhanced version will be a better fit for the reader's purpose.
There are very real challenges to be addressed. Surprising! The innovatively creative Tom Sanville will join lyRASIS as the new Director of licensing and Strategic Partnerships in April 2010. He will oversee all vendor licensing, programs, and strategic partnerships, including the management of the electronic resources portfolio and supervision of the implementation of database licensing and other related products and services, in support of membership needs. "Working with the lyRASIS management team and membership is a great opportunity to expand on my past experiences," he said. "I will work creatively with the libraries and library consortia across the regions to enact even more cost effective licensing programs that expand information at sustainable costs; and promote other service and product opportunities to help lyRASIS members advance and remain vibrant information service providers to their communities." Tom will serve on the management team of the Member Engagement division, which oversees membership structure, member communications, and consortial licensing, as well the product and service-consulting program. Sanville has been Executive Director of OhiolINK since July 1992. The program now serves 89 member and participating institutions with a union catalog equipped with a statewide patron-initiated borrowing system, over 100 reference and research databases, and cooperative statewide electronic centers for theses and dissertations, journals, books, and digital media. He is the 2007 recipient of the Professional Achievement Award for the Association for Specialized and Cooperative library Agencies, a division of the American library Association. He is active in the development of the International Coalition of library Consortia (ICOlC), libraries Connect Ohio, and other library organizations. Tom was formerly Vice President of Marketing for OClC where he worked for ten years.
